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Stakeholder expectations are rising and the industry is responding
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CONSUMERS

Expected annual global

7% consumer goods
sales growth @

Of URW consumers

68% expect us to enable their
sustainable practices®

Average sales growth CAGR (2022 to 2030) for Food & Beverage, Fashion, Personal & Home Care, Luxu

Euromonitor; Statista; Roland Berger

URW CSR Consumer Survey, Europe 2022. (e.g. collection points, recycling, bulk food, repair stores) to
improve responsible consumption, 11k answers, 47 assets in Europe

TOP 100 in terms of Minimum Guaranteed Rents 2022; SBTI data from August 2023

Near-term science-based targets are targets for companies with deadlines over the next 5-10 years, to a

emissions reductions by 2030

RETAILERS

Share of URW Top 100 Retailers(®
with SBTi-approved near-term
target® went from

33% to 40%

between January & September
2023
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THIRD-PARTY PLAYERS
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Solid foundations to URW's sustainable retail journey

Landlord and tenants
working together to lower
their environmental impact

94 67%

of EU retail assets certified of total active leases at year
BREEAM In-Use end 2022

meeting existing
sustainability standards

85%

of them at “Excellent”
or “Outstanding” levels

1. Environmental appendix to lease contract including requirements for both Landlord and retailers
2. Standing European retail assets W
3. Office National des Foréts UNIBAIL-RODAMCO-WESTFIELD

SUSTAINABLE EXPERIENCES

JOYEUX

SERVI AVEC LE CCEUR

Reformation
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Two innovative new initiatives

Certification

Demonstrate and accelerate Measure retailers’ commitment to
the sustainability performance of URW’s assets, WITH\“ the environmental transition as well as
and provide greater disclosure and transparency their ongoing evolution
Delivering Curating

w
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BEITER A holistic approach covering all environmental and social

PL(ICES

Certification

dimensions

— Leveraging on existing
building certifications...

— Adding key criteria
at asset and store level

— Incorporating a content

dimension

Asset level
Retail mix,
services, local
initiatives

Retailer level

Offer
assessment,
In-store
operations

P B -
& -
 BREEAM T

Existing
Certifications

Waste Mobility

To create a

w
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9 CATEGORIES

Energy
& Climate

Health,
Safety & Comfort

94 CRITERIA
Water Biodiversity
Sustainable Communities
Retail Index & local support
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EE{,EE'; Developed with internationally recognized experts

Certification

WWF

—  WWF shared its expertise and critical perspective on
the biodiversity, water, mobility, energy climate and
sustainable consumption criteria

BUREAU
VERITAS

Contributed to the construction of the Better Places
Certification¥ technical standards and audit method

Assesses compliance to Better Places by conducting
technical audits

Provides assurance on level of fulfilment and
implementation

to meet changing regulation & URW'’s sustainability ambition

“Better Places” is a proprietary standard of URW

4
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BELTER
PLICES A clear roadmap

Certification

1 O assets to be certified
BY 2024

of URW European

100% assets certified

BY 2027

w
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Driving assets towards
URW'S NET-ZERO TARGET
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SUSTAINABLE
RETAIL INDEX

MAJOR RETAILERS

are making significant sustainability commitments

TR ( 52

Carrefour

INDITEX

SEPHORA LOREAL

SUSTAINABLE BRANDS

are changing the market

b )\ I Ecoar patagonia

VEJA

w

UNIBAIL-RODAMCO-WESTFIELD

Answering the call for sustainable consumption

RETAILERS & DISTRIBUTORS

are identifying and promoting sustainable
brands & products

uUnis cco vers

le beau responsable

QW GOEGOOD  PRINTEMPS

SELFRIDGES (-

THIRD-PARTY PLAYERS

are pushing for transparency
& influencing consumption behavior

@ good onyou Certified

Goop*°
Clear Fashion

g
v § & Yika, 'Bo@c?
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Meeting the needs of
consumers and retailers
of the future

Answer consumers’

expectations on transparency about
brand sustainability, curate the

offer for them

Engage in a dialogue
with our retailers

to encourage them in their path

to transition

A tool that goes beyond
requirements...
The SRI URW scopes

1, 2 & 3 requirements()

by covering retailers’ impact

1. Standards require our industry to calculate scopes 1, 2, 3 - this does not take into account retailers impact in our ‘ ‘

assets except the carbon emissions related to the energy consumption

UNIBAIL-RODAMCO-WESTFIELD

wemve | Measuring the sustainability progress of retailers

... with a robust approach
developed with partners

— Measure sustainability impacts
at brand and store level

— Based on the Good On You
rating system

Q9 good on you

Integrated as one of the
category of
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SUSTAINABLE
RETAIL INDEX

COMPANY

LEVEL

PRODUCT
LEVEL

STORE
LEVEL

9 good onyou

Brand rating based

on retail-sector-specific
criteria for fashion on
Planet, People, Animal

15%

of the final score

Sustainable practices rating done
at store level in each URW asset

25%

of the final score

1. Standing European retail assets; Revenues in Minimum Guaranteed Rents; Eligible revenues are the following
categories: Fashion Apparel, Sport Apparel, Jewelry, Bags & Footwear & Accessories, Health and Beauty, Home,

Culture & Technology, Food & Beverage

RETAILER SRI SCORE
RANKED ON A FIVE-LEVEL
SCALE

Most Better than
Average
advanced average
Less
advanced

The SRl is rolled out on

100%

of eligible URW revenues?
by the end of 2027

w
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A comprehensive sustainability rating system

-

@

-~

REGULAR REVIEV,

development of new sectors
& improvement of the
methodology hand

in hand with

@ good on you'

>

©

WWF
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Westfield, a platform for retailers and brands to share their
sustainability journey with consumers
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A FUN STEP FOR YOU, A 600D ¢

BE'ITER PLACESM WESTFIELD WESTFIELD | WESTFIELD

CERTIFICATION GRAND PRIX GOOD FESTIVAL RISE
Demonstrating our sustainability Identifying & supporting new Connecting consumers & retailers Showcasing brands & retailers
commitments to consumers sustainable retail concepts around sustainable initiatives sustainable actions across best-in-

W class media assets
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Answering
consumers'

rising sustainability
expectations

Developing the right Enhancing the way URW
environment for operates its shopping
retailers to showcase centres with the Better
best practices Places Certification
& engaging with them
thanks to Sustainable
Retail Index

W
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Continuing to drive
footfall and sales and
gain market share
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Disclaimer

Unibail-Rodamco-Westfield S.E. (“URW?”), incorporated under French law, is a listed property investment company on Euronext Paris. The value of your investment may
fluctuate. Past performance is no guarantee for the future.

The information in this presentation has been included in good faith but is for general informational purposes only. All reasonable care has been taken to ensure that the
information contained herein is not untrue or misleading. It should not be relied on for any specific purpose and no representation or warranty is given as regards its accuracy
or completeness. Certain of the statements contained in this release are statements of future expectations and other forward-looking statements. These expectations are
based on management's current views, assumptions, the best available information and assumptions at the time of writing and involve known and unknown risks and
uncertainties. Actual results, performance or events may differ materially from those in such statements due to, among other things, general economic conditions, in
particular economic and/or geostrategic conditions in the world and/or URW’s core markets, performance of financial markets, interest rate levels, currency exchange rates,
changes in laws and regulations, and changes in the policies of governments and/or regulatory authorities. It is not a guarantee of future results or outcomes, nor a binding
commitment or obligation.

This document may intend to guide URW’s actions and decisions in relation to its environmental, social, and governance (ESG) performance and impact. It may also contain
statements regarding the perspectives, objectives, areas of improvement and goals of URW related to climate change, including with respect to energy transition and carbon
neutrality (net zero emissions). An ambition expresses an outcome desired by URW, it being specified that the means to be deployed and the achievement of objectives do
not depend solely on URW. Such forward-looking statements included in this document are based on economic data, scenarios, estimates and assumptions prepared in a given
economic, competitive, regulatory environment, and state of science and technologies, and considered to be reasonable by URW as of the date of this document. These
forward-looking statements are not historical data and should not be interpreted as assurances that the perspectives, objectives, targets or goals announced will be achieved.
They may prove to be inaccurate in the future, and may evolve or be modified with a significant difference between the actual results and those initially estimated, due to
the uncertainties notably related to the economic, financial, competitive and regulatory environment, science or technologies evolvements or due to the occurrence of risk
factors.

URW assumes no obligation to update any forward-looking information contained in this document. Any opinions expressed in this presentation are subject to change without
notice. The presentation should not be regarded by recipients as a substitute for the exercise of their own judgment. Investors should seek financial advice regarding the
appropriateness of investing in any securities or investment strategies discussed or recommended in this presentation and should understand that statements regarding future
prospects may not be realised. It does not constitute an offer to purchase any securities or a solicitation to purchase or subscribe securities neither in the United States nor in
any other country where such offer or solicitation is restricted by applicable laws or regulations.

Neither URW. nor any affiliates nor their or their affiliates’ officers or employees shall be liable for any loss, damage or expense arising out of any access to or use of this
presentation, including, without limitation, any loss of profit, indirect, incidental or consequential loss. No reproduction of any part of the presentation may be sold or
distributed for commercial gain nor shall it be modified or incorporated in any other work, publication or site, whether in hard copy or electronic format.

w
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